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TO:      Zoning Committee of the Planning Commission (ZOCO) 

FROM:      Deborah Albert DATE:      April 21, 2017 

SUBJECT: ZOA: Sign Area Allocation for Projects with Retail (Revised draft)      

 

This memorandum provides a discussion of revisions to the preliminary draft of a  
Zoning Ordinance amendment that would revise the formula for calculating allowed 
sign area for projects with retail.  The preliminary draft of the proposed amendment 
was shared in a memorandum dated March 15, 2017, which also includes background 
on the proposed amendment, and an appendix summarizing other related regulations 
and policy.
 
Background.  A preliminary draft of the proposed amendments was shared with ZOCO 
at its meeting on March 29, 2017.  Discussion from that meeting is summarized in the 
meeting summary. 
 
Adopted regulations. The Zoning Ordinance articulates a formula for calculating the 
total amount of sign area allowed for a building or group of buildings in 
commercial/mixed-use zoning districts. This formula, codified in 2012, is based on 
longstanding practice for allocating sign area to site plan projects, and is as follows:   

 1 sf of sign area for each foot of linear building frontage;  

 Additionally, each commercial tenant is allocated at least 60 sf of sign area as 
part of this calculation, even if it has less than 60 feet of frontage (e.g. if a 
tenant has 0-59 feet of frontage, 60 feet is counted for that tenant) 

In the above allocation, a linear foot of building frontage is defined as: 

 A straight line measured from one end of the wall most nearly parallel to the 
public right-of-way to the other end of the same wall of the portion of the 
building façade facing a public street or facing a street with a public access 
easement. Neither articulations nor off-sets in the wall shall increase the length 
of the linear foot of building frontage.    

  

https://arlingtonva.s3.dualstack.us-east-1.amazonaws.com/wp-content/uploads/sites/5/2017/03/ZOCO_03-15-2017_RetailSignsMemo.pdf
https://arlingtonva.s3.dualstack.us-east-1.amazonaws.com/wp-content/uploads/sites/5/2017/03/ZOCO_03-29-2017_MtgSum.pdf
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Summary of issue from preliminary draft.  The linear foot of building frontage definition, which is 
the basis for calculating sign area for a building, essentially provides one foot of sign area for the 
length of the building on each block face on a public right-of-way. Buildings that may include a 
large plaza lined with retail on all three sides do not get additional sign area for the frontage on  
that plaza on sides perpendicular to the street (see illustrative example below).     
 
Additionally, there are several developments that have more than one story of retail, including 
by way of example, Market Common, Pentagon Row, Penrose Square and Rosslyn Central Place.   

 
Sign area is allocated to an entire building (or site plan) based on the formula described above.  
While a comprehensive sign plan is optional, it provides additional flexibility in allocating sign 
area across a property.  Through a comprehensive sign plan: 

 It is up to the property owner to allocate sign area, as desired, among tenants of the 
building, which may include office, residential and/or retail (and/or other approved uses);   

 The property owner has flexibility to divide that sign area among the different types of 
signs allowed in the subject zoning district (e.g. blade signs, wall signs, etc.) 

 Signs are also subject to some placement regulations, such as maximum height (generally 
40 feet), and restrictions related to proximity to low-density residential land uses. 
 

Many of Arlington’s plans and policies encourage ground floor retail, as well as public spaces 
such as parks and plazas, which can increase the number of retail storefronts on a particular 
property frontage (as shown above).  Therefore, this study analyzed park/plaza frontage and 
second-story retail with respect to the formula for allocating sign area to a building.      
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Analysis.  Staff analyzed the following in its study of sign area allocation for projects with retail: 

 In Arlington’s commercial/mixed-use corridors, ground floor retail is encouraged in order 
to provide an active pedestrian environment, with transparent storefronts to provide 
views into buildings, expanding the impact of the public realm.  The Arlington County 
Retail Plan identifies specific streets planned for retail, which are coordinated with the 
County’s adopted plans and planned land uses identified on the General Land Use Plan.   

 The proposed amendments factor in plazas, which contribute to the public realm, and 
the concept of clustering retail in pedestrian-oriented areas, as well as enable property 
managers with retail on two stories, to enhance opportunities to ensure a retail-look for 
those properties. 

 New Shared and Pedestrian Priority MTP Street Types recently adopted by the County 
Board were considered in the context of sign area allocation.  Staff viewed these street 
types as similar to plazas in their contribution to the public realm and pedestrian-
oriented environment described above.  

 Distribution of retail GFA and configuration of retail in mixed-use developments 
throughout the County; in order to understand the various situations to which the sign 
regulations need to apply.     

 
Proposed amendment.  Staff is considering revising the methodology for calculating allowed  sign 
area for developments in commercial/mixed-use (C) districts.  The goals of the amendment are 
to: 

 Factor retail storefronts into the general formula for allocating sign area in mixed-use 
zoning districts as a means of supporting retail as it is planned throughout the County 
and specifically, as it is strategically planned and clustered as shown in the Arlington 
County Retail Plan; 

 Consider form of retail storefronts in the formula for allocating sign area to a property, in 
a manner consistent with the County’s plans and policies to emphasize interaction with 
the public realm and the placemaking aspect of ground floor retail and planned public 
gathering areas; and   

 Provide an appropriate amount of sign area for mixed-use properties, in order to provide 
adequate flexibility to property owners in allocating signs across both individual tenants 
and the property as a whole. 

 
The proposed amendment would apply to properties that opt to enter into a  comprehensive 
sign plan, and would allow additional sign area for any of the following areas that are not already 
accounted for in the adopted formula (described on p.1) and that are approved for retail tenants 
that have at least one exterior public entrance per tenant:  

 One sf of sign area for each foot of any portion of the building façade facing a Shared or 
Pedestrian Priority Street identified in the MTP (see Lines 47-48); 

 One sf of sign area for each foot of facade facing an area that: 

o Provides a park or plaza shown on an adopted sector, small area or neighborhood 
plan or provides a park or plaza located as required by an approved site plan (see 
lines 49-56); and 
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o Is publicly-owned or has a public access easement; and 

o Is not roofed or enclosed 

 One sf of sign area for each linear foot of building façade containing two stories of retail 
(where two stories of retail is defined for each façade in order to account for elevation 
changes along a building or block face) (see Lines 57-61, and Lines 155-158). 
 

The locations described above are additive, and not intended to be duplicative (e.g. if a particular 
area is counted in any one of the areas described, it could not be counted again under another 
definition).  Developments in C-1-R, C-1, C-1-O, C-2, and C-O-1.0 would not be eligible for the 
additional sign area described above.  These zoning districts are typically associated with areas 
designated as Service Commercial on the General Land Use Plan, and are typically located on 
narrow properties immediately adjacent to areas planned for low or medium density residential 
development, and generally not consistent with areas planned for retail streets in the Retail Plan.  
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Discussion of revisions to the preliminary draft and comments received 
ZOCO and Public Comments Staff Response 

Topic: Clarification of plaza and park spaces that trigger additional sign area.   At the March ZOCO meeting, 
staff asked members for help creating clear definition around plaza and park spaces that would eligible for 
the proposed additional sign area 
 Consider a minimum size threshold 

 Consider a higher threshold for 
parks than for plazas (e.g. parks 
might be required to be zoned S-3A 
to be eligible in order to ensure 
they are programmed by the 
County and function like a public 
park; a small plaza may be 
appropriate as a trigger for 
additional sign area, but a small 
park may not be appropriate) 

 Incorporate findings or criteria 

 Consider words such as “open 
space” or “urban plaza” rather than 
“park or plaza”  

 
(ZOCO comments) 

The proposed sign area allocation is designed to be approved 
administratively by the Zoning Administrator, and thus criteria 
must be well-defined as opposed to qualitative, as the Zoning 
Administrator does not have discretion to make subjective 
determinations.  Therefore, staff proposes three criteria, all of 
which would have to be met, to clearly determine eligibility (see 
lines 49-56):  

 Provides a park or plaza shown on an adopted sector, small 
area or neighborhood plan or provides a park or plaza located 
as required by an approved site plan; and 

 Is publicly-owned or has a public access easement; and 

 Is not roofed or enclosed. 
 
Staff proposes that these criteria provide clear definition for a 
determination by the Zoning Administrator, while also meeting 
the goals of factoring in retail form, planned retail areas, and the 
County’s plans and policies for public spaces. 

Consider defining park/plaza as 
broadly as possible because when the 
language gets interpreted by zoning 
some areas get eliminated; 

 

For example, 18th Street in Rosslyn did 
not get sign area under the adopted 
provisions because it is not a street or 
a plaza – it is simply described as “an 
area planned for new streets” on the 
Master Transportation Plan (MTP). 

 

(Development community member 
comments) 

Because the sign regulations are designed to be administered by 
the Zoning Administrator, definitions must be clear. Staff 
proposes a narrow definition that is designed to capture areas 
specifically planned and designed as public gathering spaces that 
contribute to a place’s identity and contribute to realizing the 
vision for the subject area, which is consistent with the purpose 
of this study.  The proposed amendment is also intended to 
support retail in specific areas where it is identified in the 
Arlington County Retail Plan; while not necessarily capturing all 
areas that are open/accessible to the public, as these areas are 
adequately addressed in the adopted general formula for 
allocating sign area.  
 
Key segments of 18th Street in Rosslyn were defined as Pedestrian 
Priority Streets through an amendment to the MTP adopted in 
October 2016.  These new street types are specifically addressed 
as part of this amendment and would meet the proposed criteria 
to be eligible for additional sign area under the proposed 
amendment. 
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ZOCO and Public Comments Staff Response 

Requiring a public access easement 
may be overly restrictive, as many 
older properties may not have such an 
easement 

 

(Development community member 
comment) 

Staff considered the variety of situations that may exist, 
particularly for older properties.  Staff proposes that the public 
access easement is an important threshold for ensuring that 
those areas allocated additional sign area are realizing plans and 
policies that call for the development of public gathering areas 
targeted in this proposed amendment.  Where older properties 
fronting a private plaza may be reconfigured to add retail in such 
a location where it had not previously existed, it is likely that 
either an administrative change or site plan amendment would 
be needed, at which time a public access easement could also be 
considered for the subject property, whereby the property could 
take advantage of these provisions. 

Consider the term “fronting” versus 
“facing” when describing how retail 
interacts with a plaza and how the 
sign regulations would treat a drive 
aisle between a plaza and a storefront 
[e.g. such as existing at Market 
Common] 

Staff is aware of this configuration and after further review, 
concludes that the term “fronting” is the appropriate term in the 
Zoning Ordinance to adequately capture this situation such that a 
development project with this type of configuration (with a 
private drive-aisle between a building and a public plaza) would 
be eligible for additional sign area so long as both the park/plaza 
and the drive-aisle have a public access easement.  

Other provisions of proposed amendment 

If the goal of the regulations is to 
support retail, why require an exterior 
public entrance to a retail tenant 
eligible for additional sign area? 

The proposed amendments were triggered by developments that 
include retail configured in a certain form, such as fronting a 
public plaza or located on the second story, and supporting retail 
consistent with the County’s plans and policies is one goal of the 
proposed amendment.  Other goals of the proposed amendment 
include aligning sign area allocation with realization of the public 
gathering areas and placemaking opportunities identified in the 
County’s sector, small area and neighborhood plans, as well as 
supporting retail in those areas where it is planned as part of the 
strategic clustering of retail articulated in the Arlington County 
Retail Plan.  The requirement that the retail space has a public 
entrance directly from the public space is 1) consistent with 
adopted regulations for allocating sign area (e.g. currently, a 
business that has less than 60 feet of linear building frontage is 
allocated a minimum of 60 sf of sign area regardless of the 
amount of frontage is has, as long as it has an exterior public 
entrance); and 2) is consistent with the goals of this study to 
ensure that additional sign area is allocated in a manner that 
encourages configurations for retail that interact with the public 
realm and as such, encourage pedestrian activity in public spaces 
and contribute to placemaking for the property. Finally, the sign 
regulations are designed to allow the property owner flexibility to 
allocate signs among tenants.  The formula for calculating sign 
area is designed to capture the entire building or site plan, and 
does not regulate how much sign area is allocated to individual 
tenants; the formula simply factors retail storefronts configured 
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ZOCO and Public Comments Staff Response 
in ways consistent with plans and policies, into the overall 
allocation of sign area for an entire property.  Thus, the sign 
regulations do not preclude an interior-oriented retailer from 
having exterior building signs, if the property owner/manager 
chooses to allocate sign area to these tenants; however, staff 
proposes that properties configured in this manner are already 
adequately addressed by the existing regulations, and allocating 
additional sign area to tenants with no exterior public entrances, 
would result in an excessive amount of sign area for the property. 

Make sure “retail equivalents are 
captured in the allowance for 
additional sign area 
 
( ZOCO and Development community 
members) 

Staff concurs.  “Retail equivalent” is a term defined in the 
Arlington County Retail Plan, as a business that looks and 
functions like retail (e.g. is in a storefront transparent to the 
street; open similar hours to retail; generates similar traffic and 
impact), but is not classified as retail under the Zoning Ordinance. 
The Zoning Administrator determines when a non-retail use is a 
“retail equivalent” and therefore appropriate to go into a space 
approved for retail. The proposed amendment has been revised 
to capture these uses by referring to spaces approved for retail 
rather than spaces occupied by retail.    

Topic:  Other requests to amend sign regulations 

 There are obstacles to retailers 
located behind plazas that are not 
solved by additional sign area; 
such obstacles include visual 
obstructions like trees and lack of 
ability to install freestanding signs  

 Consider allowing other sign types 
that are not currently allowed 

 
(Development community member 
comment) 

Other revisions to the sign regulations are not within the scope of 
the proposed amendment. 

 
Other amendments.  Other amendments are further discussed in the March 15, 2017 memo. 

 The proposed amendments provide some reorganization to clarify how sign area is 
allocated for properties that do not enter into a comprehensive sign plan.  This is further 
discussed in the March 15, 2017 memo.  

 The definition of “linear foot of building frontage” is proposed to be moved from the 
definitions section (§18) to the measurement section within the sign regulations 
(§13.19.1.B)  

 The proposed amendments would allow, for properties with a comprehensive sign plan, 
an increase in the size of blade signs from 20 sf to 35 sf, on facades that have more than 
70 feet of street frontage.  
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Anticipated schedule: 

 March 29/April 26 – ZOCO meetings (2) 

 April 19, 2017 – Chamber of Commerce 

 April 28, 2017: Economic Development Commission (EDC) Executive Committee meeting 

 Email outreach: NVBIA/NAIOP; EDC; individual property owners, by request 

 May 20 – County Board consideration of Request to Advertise 

 June 5 – Planning Commission final consideration 

 June 17 – County Board final consideration 
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In the proposed amendment: 
 Text proposed to be added is shown with underline and text proposed to be deleted is shown 

with strikethrough.  Text changed since previous ZOCO meeting is shown with underline to show 
text proposed to be added, strikethrough to show text proposed to be deleted, and 
underline/strikethrough to show text no longer proposed to be added.  

 Text moved from one location to another is shown with double-underline to show the new 
location and double-strikethrough to show the original location. 

 Where paragraphs are proposed to be added or deleted, all subsequent paragraphs will be 
renumbered accordingly; and all references throughout the Ordinance will be updated 
accordingly.

Article 13. Signs  1 

 2 
* * * 3 

§13.7. Signs in C and M Districts (excluding One- and Two-Family 4 

and Townhouse Uses) 5 

 General 6 

A. Signs allowed 7 

The sign types listed and described in this §13.7 are allowed on private property in  8 
commercial/mixed-use (C) and industrial districts, (M) districts, and mixed use (RA4.8, R-C, 9 
RA-H, RA-H-3.2, MU-VS) districts, except for one- and two-family and townhouse uses, 10 
subject to the permit requirements, standards and conditions set forth for each sign type. 11 

B. Lighting 12 

Signs allowed under §13.7 shall not be separately lighted unless the standard in the table 13 
says “yes” or “see standards” next to the “separately lighted?” query.  The fact that a sign 14 
may be partly or wholly illuminated by a porch light or other light serving another purpose 15 
shall not be considered “separately lighted.”   16 

C. Changeable copy 17 

Signs allowed under this §13.7 shall not include automatic changeable copy elements 18 
unless the standard in the table says “yes” next to the “automatic changeable copy?” 19 
query.  See 13.13 for standards that apply to all automatic changeable copy signs under this 20 
Article 13. 21 

D. Aggregate sign area allowed 22 

1. Aggregate sign area for buildings without a comprehensive sign  23 

For buildings without a comprehensive sign plan, the aggregate sign area allowed for 24 
each tenant is the larger of 60 sq. ft. or one sq. ft. of sign area per linear foot of 25 
building frontage, plus:  26 
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(a) For buildings with more than one entrance, one additional sign not exceeding 6 sq. 27 
ft. for each secondary entrance; and1 28 

(b) 1 additional side or rear sign not exceeding 30 sq. ft. on the side or rear wall of a 29 
commercial building that which abuts a public street or a parking lot associated with 30 
the commercial building, for buildings located on corner lots or lots abutting streets 31 
at both the front and rear, or for buildings served by an abutting parking lot of no 32 
less than 60 feet in width located to the side or rear of the main building2 33 

2. Aggregate sign area for buildings with a comprehensive sign plan 34 

For a single building or combination of buildings with a comprehensive sign plan, the 35 
The maximum aggregate sign area allowed for a single building, or combination of 36 
buildings, is the sum larger of: 37 

(a) One square. foot. of sign area per linear foot of building frontage; or plus 38 

(b) For buildings in any C district except C-1-R, C-1, C-1-O, C-2 and C-O-1.0, one 39 
additional sq. ft. of sign area for each linear foot of façade (the length of a straight 40 
line measured from one end of the building wall of the façade to the other end of 41 
the same wall, where neither articulations nor off-sets in the wall shall increase the 42 
length of the façade), counting only those portions of the building façade containing   43 
approved for retail and food establishment use and that have at least one exterior 44 
public entrance per tenant, for each of the following (when not already counted in 45 
13.7.1.D.2(a) above):   46 

(1) Any façade fronting a Pedestrian Priority Street or Shared Street as defined in 47 
the Arlington County Master Transportation Plan; plus 48 

(2) Any façade fronting a public park or plaza an area meeting all of the following 49 
criteria:  or park/plaza with a public access easement, where such park/plaza is 50 
shown on an approved site plan; plus 51 

(i) Provides a park or plaza shown on an adopted sector, small area or 52 
neighborhood plan or provides a park or plaza located as required by an 53 
approved site plan; and 54 

(ii) Is publicly-owned or has a public access easement; and  55 
(iii) Is not roofed or enclosed;  56 

(3) Any portion of building façade counted in 13.7.1.D.2(a), (b)(1) or (b)(2) above, 57 
that contains two stories approved for retail use that are each at least ten feet 58 
above finished grade and have at least one exterior public entrance per tenant;   59 
of retail or food establishment(s) that are at least ten feet above finished grade; 60 
plus 61 

(c) For a building with one or more establishments with at least one exterior public 62 
entrance and less than 60 feet of cumulative frontage and façade counted in 63 
13.7.1.D.2(a) and (b) above, 60 sq. ft. for each such establishment plus one square 64 
foot per linear foot of building frontage, excluding minus the length of any frontage 65 

                                                           
 
 
1 Double-underline denotes text moved from wall signs (13.7.13.C), with changes as shown 
2 Double-underline denotes text moved from wall signs (13.7.13.C), with changes as shown 
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and façade already counted in 13.7.1.D.2(a) and (b) above. occupied by those 66 
establishments; or  67 

E. Additional sign area for specified uses 68 

1. In public parking garages equipped with technology that identifies available parking 69 
spaces within the garage in real time, in addition to other signs on a development 70 
project, the county manager may place, or cause to be placed, additional wall or 71 
freestanding automatic changeable copy signs at the garage entry to a public 72 
parking facility.  Such signs shall: 73 

(a) Be limited to noncommercial messages and shall be no larger than 60 sq. ft.;   74 

(b) Be allowed in addition to otherwise allowed aggregate sign area; 75 

(c) Notwithstanding the provisions of 13.13.2, be allowed to include up to 12 sq. ft. of 76 
automatic changeable copy elements for each sign; and 77 

(d) Be of such design as the county manager may determine. 78 

2. Any building that meets the following criteria may install up to a maximum of two 79 
additional wall or blade signs above a height of 40 feet, with a permit, subject to the 80 
standards listed below.  Such signs shall be allowed in addition to otherwise 81 
allocated aggregate sign area, but shall be separate from, and not combined with 82 
signs included in aggregate sign area, and under no circumstances shall more than 83 
two signs per building be placed above a height of 40 feet. 84 

(a) The building is not located in an S-3A, S-D, R, RA, C-1, C-2, C-1-O, C-O-1.0 or C-1-R 85 
district; 86 

(b) The building is more than 70 feet in height;  87 

(c) The building, above the ground floor, is devoted primarily to office, commercial, 88 
public or at least 50 percent to hotel uses; and 89 

(d) The maximum area of each additional sign is limited as follows: 90 

Height of Building  Maximum Sign Area (sq. ft.)  

70 ft. – 100 ft. 0.6 x  building width at height of sign 

101 ft. – 200 ft. 1.0 x  building width at height of sign 

>201 ft. 1.5 x  building width at height of sign 

F. Placement standards for signs below a height of 40 feet 91 

1. No signs shall be permitted on that part of the side or rear wall of a building within 92 
100 feet of any R or RA district except, where a tenant’s primary entrance is located 93 
on a side or rear wall of a building, the tenant’s sign that otherwise would be 94 
allowed on the front wall of the building may be erected on the wall where the 95 
primary entrance is located. 96 

2. No sign shall extend above the height of the roofline of the building, measured from 97 
the actual roofline in the case of a flat roof or from the eaves line in the case of a hip 98 
or gable roof; except, on a building that is 24 feet or less in height, up to 20 percent 99 
of the sign area may extend up to 1.5 feet above the roofline. 100 
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G. Placement standards for signs above a height of 40 feet  101 

In order to protect the viewshed for properties in residential districts 102 
that face commercial areas of the County, the following provisions 103 
are set forth in order to limit visibility of signs placed above a height 104 
of 40 feet. 105 

1. Under no circumstances shall more than two signs per 106 
building be placed above a height of 40 feet, and under no 107 
circumstances shall more than one sign be placed above a 108 
height of 40 feet on any building façade directly facing Line B 109 
on Map 13-1.  110 

2. No sign shall be placed above a height of 40 feet in a C-1, C-2, C-1-O, C-O-1.0 or C-1-111 
R district. 112 

3. Horizontally oriented signs shall fit within a sign band that is 113 
no more than six feet in height, provided, however, that up to 114 
20 percent of the sign may be no more than nine feet in 115 
height.  The designated sign band shall be placed within the 116 
20 feet of the building façade below the main roofline or 117 
other roofline of the building below the main roofline for a 118 
building where there are multiple rooflines. 119 

4. No sign shall extend above the height of the roofline of the 120 
building, measured from the actual roofline in the case of a 121 
flat roof or from the eaves line in the case of a hip or gable roof. 122 

5. No sign placed above a height of 40 feet shall have any automatic changeable copy 123 
element. 124 

6. All signs placed above a height of 40 feet may be illuminated only by internal lighting 125 
and hours of illumination shall be as set forth in §13.12.3.  126 

7. Signs placed above a height of 40 feet may be placed on building facades 127 
perpendicular to or facing away from the line identified as Line A on Map 13-1, but 128 
shall not be placed on facades facing Line A (a façade shall be considered to be 129 
facing Line A if it is less than 90 degrees from parallel).  Provided, however, that 130 
such signs may be placed on building facades abutting  streets parallel to Line A, 131 
including but not limited to, Wilson Blvd., Clarendon Blvd., Fairfax Dr., S. Randolph 132 
St., S. Quincy St. and Campbell Ave, if the building façade is not within 200 feet of an 133 
R or RA district, and the applicant demonstrates that view of the sign is substantially 134 
blocked from the aforementioned districts by a building or other obstruction of 135 
equal or greater height to the height of the sign.  Placement of signs above a height 136 
of 40 feet may be allowed by the Zoning Administrator as set forth in this paragraph, 137 
or may be modified by the County Board, only as set forth in §13.3.1.A.2(d). 138 

http://gis.arlingtonva.us/Maps/Standard_Maps/Planning_Maps/SignMap.pdf
http://gis.arlingtonva.us/Maps/Standard_Maps/Planning_Maps/SignMap.pdf
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SIGNS ALLOWED IN C AND M DISTRICTS 

 Arcade signs  

A. Defined 
A sign that is suspended underneath an awning, canopy, marquee, overhang, or other structural 
element of a building that forms a covered passageway for pedestrians. 

B. General standards 

 

Maximum number  1 per public entrance under canopy 

Maximum size 1.5 sq. ft. 

Minimum clearance above sidewalk 8 ft. 

Permit required? Yes 

Separate lighting?  Yes 

Commercial messages? Yes 

Automatic changeable copy? No 

Included in aggregate sign area? Yes 

C. Other standards 
Allowed only where multiple establishments share a common canopy ceiling over a sidewalk. 

 Awning or canopy signs  

A. Defined 
Awning signs:  A sign that is painted on or affixed to the surface of an awning. 

Canopy sign:  A sign that is affixed to the flat vertical surface of or sits on top of a canopy.   

B. General standards 

 

 

Maximum number  1 per awning or canopy; for awnings or canopies longer 
than 8 linear feet, 1 per 8 ft. of linear awning or canopy 

Maximum size 60 sq. ft. without a comprehensive sign plan; no limit 
other than aggregate sign area with a comprehensive 
sign plan 

Permit required? Yes 

Separate lighting?  Yes 

Commercial messages? Yes 

Automatic changeable copy? No 

Included in aggregate sign area? Yes 

C. Other standards 
The purpose of this section is to provide regulations for signs on awnings or canopies; installation, 
design and dimensions of the awning or canopy are determined by applicable provisions of this 
zoning ordinance and/or from an approved site plan and/or other applicable County ordinance 
regulation or requirement. 

 

 Blade signs 

A. Defined 
Any sign that is attached in a plane approximately perpendicular to the surface of a building or other 
structure. 

B. General standards 
Maximum size for any property without a 
comprehensive sign plan 

20 sq. ft. 
 

Maximum size for any property with a comprehensive 
sign plan   

20 sq. ft. <70 feet of building frontage 

35 sq. ft. >= 70 feet of building frontage 

Maximum projection 42 inches 
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SIGNS ALLOWED IN C AND M DISTRICTS 

Minimum vertical clearance  10 ft. above finished grade 

 
 

 

Permit required? Yes 

Separate lighting?  Yes 

Automatic changeable copy? Yes, subject to standards of §13.12 

Commercial messages? Yes 

Included in aggregate sign area? Yes 

Maximum height to top of sign 40 feet, except a maximum of two wall or blade signs 
per building may be placed above a height of 40 feet, 
subject to the standards in §13.7.1.G. 

C. Other standards 
1. A blade sign may require a separate encroachment agreement or permit from the County, 

subject to established standards. 

2. A blade sign may be applied to fabric or other flexible, durable material provided the sign is 
firmly affixed to prevent movement. 

D. Relationship to wall signs 
A sign that projects 18 inches or less from the wall is considered a wall sign; see 0. 

 Flags  

A. Defined 
A piece of cloth or other material affixed to a pole on two corners. 

B. General standards 

 

Maximum number of poles 3 

Maximum height of pole 35 ft. 

Maximum flags per pole 2 

Maximum flag size 60 sq. ft. 

Maximum total flag area 180 sq. ft. 

Permit required? No 

Separate lighting?  Yes 

Automatic changeable copy? No 

Commercial messages? No 

Included in aggregate sign area? No 

C. Other standards 
Flagpoles shall be located as shown on an approved site plan; if there is no approved site plan for 
the property and no site plan is required, flagpoles shall be located within 30 feet of the principal 
entrance to the main building. 
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 Freestanding signs  

A. Defined 
A sign that is affixed to the ground, or to a wall that is not part of a building, or to a fence; 
freestanding signs include but are not necessarily limited to signs mounted on monument-style 
foundations, on poles, or on fences or other approved accessory structures. 

B. General Standards 

 
   

 
 

 

Maximum size  60 sq. ft. per side; may be 2-sided 

Maximum height  15 ft. 

Number allowed 1 except as provided below 

Permit required? Yes 

Minimum setback  10 ft. from back of sidewalk 
5 ft. from other property lines 

Separate lighting?  Yes 

Automatic changeable copy? Yes, subject to standards of §13.12 

Commercial messages? Yes 

Included in aggregate sign area? Yes 

C. Uses for which allowed 
Freestanding signs are allowed for only the following uses: 

1. Outdoor sales lot or other lot, the use of which involves no main building and consists primarily 
of the use of land; 

2. Unified shopping center; and 

3. Vehicle service establishment (replaces a wall sign). 

D. Other standards 
1. For a unified shopping center, one additional freestanding identification sign may be approved if 

both freestanding signs are incorporated into screening or retaining walls or planter boxes or 
are mounted on a brick base with a maximum height of three feet and a maximum overall base 
and sign height of 15 feet, and the total sign area of both freestanding signs does not exceed 
60 sq. ft. 

2. For vehicle service establishments, a group of fuel pumps may have additional signs not 
exceeding an aggregate area of 12 sq. ft. for each pump island. 

3. For uses listed in subsection C, above, located on a corner lot or on a lot with frontage on two or 
more streets, one additional freestanding sign may be approved with the same dimensions as 
the first sign. 

4. Where two or more freestanding signs are allowed on a site, the sign placed on the side street 
shall not be located within 200 feet of property zoned R or RA. 

5. For a permitted drive-through window accessory to any use, one additional freestanding or wall 
mounted sign shall be permitted to be located within five feet of the drive-aisle for the drive-
through window, up to a maximum of 12 sq. ft. in size, so long as no words, numerals, symbols 
or pictures on such device are legible from any property other than the property on which the 
drive-through window is located. If such sign or other device is larger than four sq. ft. or it is 
electrified, it shall require a permit.   
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 Incidental signs  

A. Defined 
A small, noncommerical sign. Examples include, but are not limited to, signs that provide 
information or directions that are necessary for the physical use of the site, such as warnings, 
parking rules or way-finding information. 

B. General standards 

 

Maximum size (wall) 4 sq. ft. 

Maximum size (freestanding) 3 sq. ft. per side, may be 2-sided 

Maximum height (freestanding) 4 ft. 

Number allowed As needed 

Permit required? No 

Separate lighting?  No 

Automatic changeable copy? No 

Commercial messages? Limited; see standards below 

Included in aggregate sign area? No 

C. Other standards 
1. One incidental sign per 1st or 2nd floor occupant may contain a commercial message. 

2. Freestanding signs may be placed only on the perimeter of a parking lot and may be no less 
than 25 feet apart. 

3. Wall or blade signs of a maximum of 6.5 sq. ft., with no dimension exceeding 4 sq. ft., that meet 
all other standards in subsection §13.7.7.B, above, and all standards 
prescribed in the diagram to the left may be installed on public parking 
facilities.   Compliance with these standards shall be determined by the 
zoning administrator, based on factors that include but are not limited to: 
location; color; size; shape and lettering, as shown in the diagram at left.   
 

 Signs for public, civic and institutional uses (optional)  

See 13.9 for additional standards applicable to public, civic and institutional uses. 

 

 Signs for urban regional shopping centers  

For alternative regulations applicable to urban regional shopping centers, see 13.8.  

 Sidewalk signs  

A. Defined 
A temporary, self-supporting sign made of durable material and located on the sidewalk in front of a 
use for which such a sign is allowed.  

B. General standards 

 

Maximum size  7 sq. ft. per side (may be two-sided) 

Maximum height  3.5 ft. 

Number allowed One per public entrance directly from sidewalk into 
establishment 

Permit required? No 

Separate lighting?  No 

Changeable copy? No 
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Commercial messages? Yes 

 

Included in aggregate sign area? No 

C. Other standards 
1. Temporary sidewalk signs shall be permitted only for establishments (but not for home 

occupations); 

2. No more than one temporary sidewalk sign is permitted for each public entrance to an 
establishment.  For purposes of this §13.7.10, a parking garage is an establishment and a 
public entrance includes a vehicular entrance;  

3. If an establishment has more than one public entrance and two of the public entrances face the 
same street and are located within 200 feet or less of each other, then a sign shall be allowed 
for only one of the public entrances; 

4. Such signs may be placed on the sidewalk only during hours the establishment is open; 

5. Temporary sidewalk signs shall be permitted only on sidewalks where there is an existing 
minimum six-foot clear walkway (an unobstructed areas serving as circulation space for 
pedestrians).  In order to provide adequate clearance for pedestrians and persons with visual 
and mobility disabilities, such signs shall not be placed within any required clear walkway for the 
site, and shall be located either entirely within two feet of the building face, or within the 
landscape and utility zone such that there is at least one foot between the sign and the edge of 
the curb (on sidewalks where there is no landscaping, sidewalk signs may be placed within four 
feet of the edge of the curb if such placement maintains the clear walkway required in this 
subparagraph and maintains at least one foot between the sign and the edge of the curb);  

6. Temporary sidewalk signs shall not be placed in tree pits that are not covered with hard grates;  

7. Such signs shall be self-supporting, either with legs or supports that are continuous with the 
plane of the sign face; or with a solid base no wider than the sign width,  protruding no more 
than 12 inches from the plane of the sign face, and separated by no more than six inches from 
the bottom of the sign face; and 

8. Any sign found by the zoning administrator to be unsafe or to present a hazard or to impair a 
required clear walkway, shall be removed immediately. 

 Temporary signs  

For temporary signs allowed in these districts, see window signs (§13.7.14) and temporary signs for 
construction and sale/leasing (§13.16). 

 
 
 
 

 Umbrella signs  

A. Defined 
A sign painted on or affixed to the surface of an umbrella. 

B. General standards 

 

Maximum size Up to 4 sq. ft. on any individual umbrella 

Permit required? No 

Automatic changeable copy? No 

Commercial messages? Yes 

Included in aggregate sign area? No 
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 Wall signs  

A. Defined 
Any sign that is affixed directly to or suspended from a building wall, marquee, mansard wall, or 
parapet wall of a building, with the exposed face of the sign in a plane approximately parallel to and 
projecting no more than 18 inches from the face of the wall.  A wall sign may be either of one-piece 
construction or of individual connected or related letters or symbols.  

B. General standards 

 

 

Maximum size 
 

For a building or property for which there is an approved 
comprehensive sign plan, the only dimensional limitation 
or limitation on total number of signs per occupant is the 
maximum aggregate sign area (see 13.19.A.1), as 
allocated under the approved comprehensive sign plan.   
 
 
For properties for which there is not an approved 
comprehensive sign plan, the maximum size per sign is 
60 sq. ft.  

Permit required? Yes 

Separate lighting?  Yes 

Automatic changeable copy? Yes, subject to standards of 13.13 

Commercial messages? Yes 

Included in aggregate sign area? Yes 

Maximum height to top of sign 40 feet, except for a building with a comprehensive sign 
plan, up to a maximum of two wall or blade signs per 
building may be placed above a height of 40 feet, subject 
to the standards in §13.7.1.G. 

C. Dimensional Standards1 
1. For a property or building for which there is not an approved comprehensive sign plan, the 

following dimensional standards apply to wall signs: 

  
 

 

Maximum size per sign 60 sq. ft.; see additional limitations below 

Maximum sign area per occupant The larger of 60 sq. ft. or one sq. ft. of sign per linear foot 
of building frontage; see also additional signs below 

Maximum number 3 per establishment located on 1st or 2nd floor; see also 
additional signs below  

Additional signs For buildings with more than one entrance, one additional 
sign not exceeding 6 sq. ft. for each secondary entrance. 

1 additional side or rear sign not exceeding 30 sq. ft.  on 
the side or rear wall of a commercial building which abuts 
a public street or a parking lot associated with the 
commercial building, for buildings located on corner lots 
or lots abutting streets at both the front and rear, or for 
buildings served by an abutting parking lot of no less than 
60 feet in width located to the side or rear of the main 
building 

Maximum height to top of sign 40 feet 

                                                           
 
 
1 Moved to 13.7.1.E 
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2. For a building or property for which there is an approved comprehensive sign plan, the only 
dimensional limitation or limitation on total number of signs per occupant is the maximum 
aggregate sign area (see §13.19.1.A), as allocated under the approved comprehensive sign 
plan.1   

D. Other standards 
Up to 50 sq. ft. of wall signs placed inside of a public parking garage, two feet or more from and 
mounted approximately perpendicular to the façade on which the vehicular entrance to the garage is 
located shall not be counted as part of aggregate sign area. 

 Window signs  

A. Defined 
Any permanent or temporary sign, including any decal, that is legible from the outside, including 
plazas, public streets, and parking lots, and that is placed on the outside or inside face of a window 
or mounted within two feet of the inside face of the window.  

B. General standards 

 

 

Maximum total area per sign 80 sq. ft. or 20 percent of window area, whichever is less, for all 
buildings except in windows of individual residential dwelling units 
(see C.2 below) 

Number allowed Unlimited 

Permit required?  No 

Separate lighting?  Yes 

Automatic changeable copy? No 

Commercial messages? Yes; except commercial messages are not allowed in windows of 
individual residential dwelling units (see C.2 below). 

Included in aggregate sign area? No 

C. Other standards 
1. Window signs shall be allowed only for establishments located on the first or second floor of a 

building up to a maximum height of 40 feet. 

2. An unlimited number of temporary window signs with noncommercial messages only, up to 6.5 
sq. ft. per sign is permitted in the windows, only of individual residential dwelling units. 

 142 
* * * 143 

  144 

                                                           
 
 
1 Moved to 13.7.13.B, under “maximum size” 
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§13.19. Definitions and Interpretations  145 

 Measurements 146 

A. Aggregate sign area 147 

See Article 18. 148 

B. Linear foot of building frontage 149 

Linear foot of building frontage. is the length of aA straight line measured from one end of 150 
the wall most nearly parallel to the public right-of-way to the other end of the same wall of 151 
the portion of the building façade facing a public street or facing a street with a public 152 
access easement.  Neither articulations nor off-sets in the wall shall increase the length of 153 
the linear foot of building frontage.1 154 

C. Story above finished grade 155 

The height of a story above finished grade is measured from the adjacent grade to the 156 
finished floor of the story above; where there is no story above, the height is measured to 157 
the roofline of the façade. 158 

D. Urban Regional Shopping Center Façade Area  159 

The area of the urban regional shopping center façade is the result of multiplying the 160 
height and width of the urban regional shopping center façade. The height of the façade is 161 
measured from the adjacent grade to the finished floor of the story above the urban 162 
regional shopping center façade. Where there is no story above, the height is measured to 163 
the roofline of the façade. 164 

E. Sign area, individual signs 165 

1. General 166 

Sign area shall be the area of the rectangle if the sign is rectangular; or if the sign is not 167 
rectangular, the smallest convex polygon that contains the entire sign, excluding those 168 
architectural embellishments and supports on which no advertising material or lighting 169 
is displayed.   170 

2. Outline lighting 171 

Any exposed tubing or lighting used to outline a sign shall be included in computation 172 
of sign area.   173 

3. Signs painted on wall 174 

Where a sign is painted on a wall or other surface, the sign area shall include the entire 175 
area of the background color(s) of the sign that differentiate it from the general color 176 
of the wall or other surface.   177 

4. Signs on awnings 178 

Where a sign appears on an awning, notwithstanding the size or color of the awning 179 
itself, the sign area shall be measured as set forth in §13.19.1.E.1, above. 180 

                                                           
 
 
1 Moved from definitions and proposed to be revised as shown 
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5. Blade or double-faced signs 181 

For blade or double-faced signs, the sign area shall be the area of one display face 182 
where the interior angle formed by the faces is 90 degrees or less.  Otherwise the sign 183 
area shall include the area of all sign faces. 184 

6. Window signs 185 

The size of a window shall be the area of glass surrounded by structural portions of the 186 
building.   For window signs, the sign area shall be calculated as set forth in 187 
§13.19.1.E.1, above, as a percentage of the area of the window, where dividers 188 
(mullions) of more than five inches shall not be counted as window area.  189 

F. Sign height 190 

1. The height of a freestanding sign shall be the difference in height between the 191 
elevation of the finished grade level beneath the sign and the elevation of the 192 
uppermost extremity of the sign or sign structure, whichever is higher.   193 

2. The height of a sign attached to a building shall be the difference in height between the 194 
elevation of the finished grade level beneath the sign and the elevation of the 195 
uppermost extremity of the sign or sign structure, whichever is higher. 196 

G. Three-dimensional sign dimensions 197 

1. The sign area of a three-dimensional or irregularly-shaped sign shall be the area of the 198 
convex polygon that will contain the entire sign when viewed in any dimension.  If the 199 
size of such a polygon varies depending on the perspective of the sign viewed, the 200 
largest such polygon shall be used as the sign area.  If the sign projects more than two 201 
feet from the wall, the sign area shall be two times the area measured by such polygon, 202 
to reflect the fact that the sign has a visual effect similar to a two-faced sign. 203 

2. The maximum dimensional envelope shall be the polyhedron created by the 204 
dimensions indicated in the “maximum dimensional envelope” line for a freestanding 205 
sign in §13.8 such that the freestanding sign is fully contained within the maximum 206 
dimensional envelope.  207 

* * * 208 

Article 18.  Definitions 209 

 210 

* * * 211 

§18.2. General Terms Defined  212 

* * * 213 

Aggregate sign area.  Either, (1) the total area of all signs of a sign type, for which “yes” is included in the 214 
“included in aggregate sign area,” line in §13.6 or §13.7, §13.8; (2) the sum total of the area of all 215 
blade, wall and building signs allowed for retail or office tenants and buildings for properties 216 
subject to Appendix A, Section VI.F; or (3) the sum total of the area of all blade, wall and building 217 
signs for commerce, shopfront and office tenants, or townhouse, small apartment, urban mixed 218 
use or urban residential buildings for properties subject to Appendix B, Section 611, whichever is 219 
applicable for the property on which the sign is located. 220 
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 221 

* * * 222 

Basement.  A story partly or wholly underground.  For purposes of height measurement, a basement shall 223 
be counted as a story where more than 1/2 of its height is above the average level of the 224 
adjoining ground.   225 

* * * 226 

Frontage.  All the property fronting on one side of a street between the two nearest intersecting streets, 227 
or other natural barriers.   228 

* * * 229 

Linear foot of building frontage. See 13.19.   A straight line measured from one end of the wall most 230 
nearly parallel to the public right-of-way to the other end of the same wall of the portion of the 231 
building façade facing a public street or facing a street with a public access easement.  Neither 232 
articulations nor off-sets in the wall shall increase the length of the linear foot of building 233 
frontage. 234 

* * * 235 

Story.  That portion of a building included between the surface of any floor and the surface of the next 236 
floor above it; or, if there be no floor above it, then the space between such floor and the ceiling 237 
next above it. 238 

* * *   239 
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